a voice for creative content in Europe

MISSION STATEMENT

I

nnovation lies at the heart of what we do. All cultural and creative sectors are committed to the production of innovative and top-quality
content for audiences across Europe, and to developing convenient and appealing ways for Europeans to enjoy it on and offline.
We share a vision for an internet that protects rights and freedoms for everyone.
The goal of our alliance is to have an open dialogue with European audiences and decision-makers about the challenges we all face: our
online world has to provide fair and equal opportunities for all individuals, creators and current and emerging businesses to flourish.
Striking the right balance in this context will ultimately benefit citizens and consumers, safeguard and create jobs, and help to promote
cultural diversity. Our activities are guided by the following beliefs:

We live to create

C

reativity Works! stands for imagination,
innovation, freedom of expression and
cultural diversity. Europe thrives on these values.
Creativity is a vital component of future recovery
and growth across the European Union. Artists,
their business partners and the creative process
itself are at the center of this renewal and are the
focus of everything we do.

New technologies
are our future

T

echnology and creativity go hand-in-hand, and
the internet is full of exciting opportunities for
our sectors. Producing innovative creative works
and services that people want is our core activity.
Making sure citizens can enjoy our work when,
where and how they choose is vital to us. We have
been devising new ways of delivering content and
services to our audiences online for many years. We
remain flexible as we experiment with new business
models. We are totally committed to providing
sustainable legal offers for all Europeans.

Intellectual property
and freedom
of expression nurture
creativity

C

reativity can only flourish if underpinned
by strong intellectual property rights and by
freedom of expression. Intellectual property rights
guarantee creators’ revenues, safeguard business
investments and enable our entire community to
create, invest and innovate. They not only sustain

well known creators, but also help support a great
number of less well known artists who make Europe
so culturally diverse. At the same time, freedom
of expression secures a creator’s ability to produce
works that challenge, inform and entertain without
fear of censorship and prosecution, thereby contributing to democratic debate and society.
If creativity and innovation are to remain
centre-stage in a rapidly changing online
environment, intellectual property rights and
freedom of expression have a crucial role to play.

Online values matter

V

alues should shape how we interact online.
A sustainable internet must find the right
balance between fundamental rights and freedoms,
including the right to privacy, freedom of expression, freedom of information and the freedom to
protect the things we create and own. Freedom
without rules is no freedom at all. We all hold stakes
in the internet.
The internet belongs to everyone, so everyone
should have their say. Citizens in Europe and across
the world, particularly young people, care passionately about the future of the internet. So do we.

Rewarding creativity

C

reative works are the result of substantial
human and financial investment. Europeans
love diverse, high quality content. We are passionate
about creating it, delivering it and enjoying it. But a
free-for-all today jeopardises the quality and availability of creative works for all tomorrow. Culture
and creativity must remain the most powerful

drivers of the internet, from online services to faster
broadband and new electronic devices.
Without an adequate structure to protect creativity,
quality will drop and investments in creation will
fade away. The social, educational and cultural
benefits that accrue from all forms of cultural works
will inevitably decline. Safeguarding high quality
and diversity is especially important for young
people, whose tastes and values are shaped online
to a greater extent than with previous generations.
In this context, we are committed to explaining
how our sectors really operate, how many lives
they touch and how everyone will lose out if we
are forced to compete with “free” content which
provides no reward or incentive to its creator.

Europe’s creative
potential is at stake

E

urope’s cultural diversity is unique. It is an
asset that gives Europe a global competitive advantage. Europe must remain a virtuous
circle of creative talent, artistic expression and
due commercial reward. Thousands of artists,
inventors, storytellers, innovators, technicians, designers and entrepreneurs lie behind
the films, music, books, television programmes
and interactive games we all enjoy. They also help
sustain a myriad of micro, small and medium-sized
businesses that collaborate with the creative sectors.
The best way to respect their work is to help them
keep working. Europe’s economy needs their jobs,
and must harness the power of creativity to drive
the digital economy.

The founding members of Creativity Works! are listed below. Other organisations
from the cultural and creative sectors are very welcome to join.
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